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—_ — Please join your neighbors in
r‘?’]’@] %@'ﬁ(’k%DRJ 0)$1§|] reducinJg en)érgy usgon

Thursday, August 28th from

1pm until 6pm.

) You fell 2 spots on the last peak day.

~ 4= i On Monday August 2, you used 9.3 kwh of energy from 1-6pm.
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What is a peak day?
Dusing bt days when doma

&1 Ways to save on peak days

Minimize appliance use during peak hours

n your area

nd 8 Ivgh, energy can seem exsensive. By using less
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*Note: Includes forecasted capacity benefits
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Did you make less use of your AC on

peak energy days?

424 recalling program participants

(FEZE—-7HY )

How comfortable were you on the most
recent peak day?

489 recalling program participants

52%

17% 17%
11%

4%

Very Uncomfortable Neutral Comfortable  Very comfortable

uncomfortable
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Did you delay the use of_ any appliances Which appliances?
on the energy saving days? (Most common responses)
Washing Machine 54%
Dryer 36%
Dishwasher 22%
Television 9%
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kW Peak

Average Reduction™: 3.0%
Max Reduction: 5.04%

=== mmm Control

——— ost

Time of day

* Load Reduction at 5pm Local Time across ~160,000 Opt-Out Homes vs. Control Group
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Program Reception Metrics

466 recalling program participants

10%
0%

(5 point scale)
0, —
100% 85% 81%

80% -

60% -

40% -

20% - . . .

Customer Relationship Metrics
0% T )
0 | am satisfied with the  The tips mentioned in 783 treatment and 333 control respondents
'peak energy day’ the communications (5 point scale)
program were useful
100% +BO/,**

90% +80/0** +11 0/0** 6 /0 +60/0**
80%
70%
60%
50%
40% o,
30% s 58%
20%

GWP wants to help me GWP helps me manage = GWP provides useful GWP provides a variety of

save money. my monthly energy suggestions on ways | energy efficiency
usage. can reduce my energy programs.
usage and lower my
E Control Treatment monthly bills.

**950/ significant difference

*90% significant difference
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K [E[F[TDR: “desirable,” but “difficult”
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» High / consistent kW/home savings,
» But low adoption (e.g. 5% - 15% of homes)

P o A1) e < 61 B (TR 4% S 7 )L 112K BDR)

»  Time-of-Use Pricing (TOU)
»  Critical Peak Pricing (CPP)
» Peak Time Rebates (PTR)
» Real-Time Pricing (RTP)

TREBRICEEZTIVRLAKRUR

»  Deploys to 100% of the customer base

»  Deep analytics and multi-channel messaging targeted at
peak reduction

»  Drive customers into other programs for deeper savings
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